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Abstract 
RESEARCH PURPOSE, to know the influence of Twitter social media usage to the followers 
motivation in joining the prize quizzes which are held by Surya Citra Television Corporate 
(SCTV). 
RESEARCH METHOD, the researcher used the quantitative method by using the simple 
random sampling technique where the researcher collected data by spreading out the 
questionnaire for @FTV_SCTV followers for gaining the primary data collection and  by using 
the data prepared by the Digital Media Affairs of Surya Citra Television Corporate for being the 
secondary data to obtain the required research information. 
RESULT OBTAINED, from the formed-regression-equation, it can be interpreted that by the 90 
percent of significant level, statistically, it can be concluded that if the score of Twitter social 
media increases for 1, then the followers motivation score in joining the prize quizzes will 
increase for 1,043. 
CONCLUSION, there is the influence of Twitter social media usage to the followers motivation 
in joining the prize quizzes 
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Abstrak 
TUJUAN PENELITIAN,untukmengetahuipengaruh penggunaan media sosial Twitter terhadap 
motivasi pengikut (followers) dalam mengikuti kuis berhadiahpadafollowers media sosialPT. 
Surya Citra Televisi (SCTV).  
METODE PENELITIAN,penulismenggunakanmetodekuantitatifdenganmenggunakan teknik 
sampling acak sederhana. Dimanapenulismenggunakanteknikpengumpulan data 
yaitudenganmenyebarkanangket/  kuisionersebagai data primer kepada followers @FTV_SCTV 
serta data yang disediakanpihakDigital Media PT. Surya Citra Televisisebagai data 
sekunderuntukmendapatkaninformasi yang dibutuhkanolehpenulisdalam proses penelitian. 
HASIL YANG DICAPAI,Dari persamaanregresiyang 
terbentukdapatdisimpulkandengantingkatkepercayaan 90 persenbahwajikaskordalampenggunaan 
media social twitter naiksebesarsatusatuan, makaskormotivasimengikutikuisakannaiksebesar 
1.043. 
KESIMPULAN,terdapat pengaruhantarapenggunaan media sosial Twitter denganmotivasi 
pengikut (followers) dalam mengikuti kuis berhadiah. 
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